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O ]. Welcome to
The London Book Fair
Digital Conference

We are delighted to welcome you to The London Book Fair’s 4th Digital

Conference, The Digital Now: Creating Lasting Value.

One word defines the digital publishing landscape: change.

Keeping apace with all that’s unfolding, whilst also running your print business, is a major
challenge. The rapid growth in ebook sales, new models for ebook pricing, new market entrants,
the rise of social media and self publishing are just a few of the challenges.

Today’s programme, put together by an advisory committee comprising leading figures in digital
publishing, includes an exciting and thought-provoking line-up of topics and speakers. This will be
delivered under the inspirational chairmanship of Stephen Page, CEO, Faber and Faber. May |
take this opportunity to thank Stephen and the committee for their extremely valuable input into the
development of this excellent programme. In addition to attending the sessions, do make use of the
networking breaks to meet and chat with your peers and don't miss the post conference drinks at
17.30 too: new business ideas often come from a chance meeting at these events!

I do hope that you will also be attending The London Book Fair over the next three days, which has
a significant and varied digital offering.

Starting tomorrow, 11 April, at Earls Court exhibition centre, the Digital Zone boasts 53 exhibitors
from 14 countries, inc|uc|ing newcomers from Greece, Ireland, South Korea, |tq|y and Switzerland.
Exhibitors will be showcasing digital solutions ranging from content management systems,
distributors, apps developers to e-reading devices.

The Digital Zone has doubled in size, and is a ‘must see’ for all those serious about digital
publishing. Alongside the exhibition is an impressive free-to-attend seminar programme,
comprising over 150 hour-long seminars.

The digital seminar stream boasts over sixteen seminars, providing delegates with practical case
studies and in-depth analysis on crucial topics ranging from epub3 and xml, through to new
business models, legal considerations and online teaching and learning. Finally, | would like to
thank both the Publishers Association, for their ongoing support and advice, and our sponsors

today, Publishing Technology and Supadi.

ANl

Alistair Burtenshaw
Group Events Director
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Publishing Technology Stand V607
Publishing Technology partners with information providers of any

size, discipline, or technical literacy helping them to capitalise on the
full potential of their content in the digital environment and increase
efficiency throughout their publishing processes. Our marketleading
technologies and integrated services deliver support to eight of the

ten largest publishers in the world.

Silver Sponsor

Supadii Stand X640
Supadi is a fully supported, online website creation and content
management fool for creative, marketing and nonechnical people.
Simon & Schuster, Egmont and HarperCollins use Supadi fo create,
edit and publish hundreds of feature-rich automatically hosted
websites, micro-sites and campaign landing pages quickly, easily
and at low cost.

Supported by

The Publishers Association

The Publishers Association (PA| is the leading frade organisation for
book, journal and electronic publishers in the UK. Its mission is fo
strengthen the frading environment for UK publishers by providing a
strong voice for the indusiry in government, in society and with other
stakeholders in the UK, Europe and internafionally.

It provides a forum for the exchange of non-competitive information
between publishers and offers support and guidance o the industry
through technological and other changes.
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Egmont and Bloomsbury

are creating hundreds of websites

quickly, easily and inexpensively.
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03 Programme
The Digital Now:
Creating Lasting Value

10.15 Conference Chair’s Opening Remarks:
Stephen Page, Faber and Faber

10.25 Keynote: Free v Paid in Film and TV
Michael Comish, blinkbox

10.45 Keynote: Business Model Change
Paul Brindley, Music Ally Lid

11.05 Keynote: 2011: The Year the UK/US ebook Gap began to Narrow
Evan Schnittman, Bloomsbury Pl

11.25 Case study: Optimizing your Digital Publishing through Kindle
Gordon Willoughby, Kindle Europe

11.50 Coffee

12.10 Panel: How Consumers Shop for Digital

Michael Tamblyn, Kobo: Sol Rosenberg, Copia Interactive, LLC;
Benedict Evans, Enders Analysis

14:00 Panel: The Mobile Market, What’s Next?
Tanya Field, O2 Strategy Director; Daniel Winner, Cross Platform Media
Business Expert; Andrew Bud, mBlox and Mobile Entertainment Forum
14:45 Panel: Investment, Innovation and Change
Freya Thomas Monk, Pearson; Jane Tappuni, Publishing Technology;
Mark Harvie Watt, Supadi

15.30 Tea
15.50 Forge your own Future: What Publishers need to do to Continue
to add Value

Kate Mosse, Author; Brian de Fiore, De Fiore and Company;
David Shelley, Litle, Brown

16.35 Digital Top of the Pops
PA Digital Directors Group’s ‘Top 10’ Digital Products
Presented by Henry Volans, Faber and Faber; Fionnuala Duggan,
Random House; Hannah Perrett, Cambridge University Press
Chaired by Emma House, Publishers Association

17.25 Closing Remarks by Stephen Page
followed by networking drinks reception

Programme correct at time of print
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04 Speaker Biographies

Paul Brindley, CEO, Music Ally

Paul Brindley is the cofounder and CEO of Music Ally — a digital music
and media business information and services company which specialises
in understanding how digital is changing the music and media industries.
Music Ally provides research, strategy advice, market data and business
focused information as well as training, events and marketing services to
digital music and entertainment companies.

Andrew Bud, mBlox

Andrew Bud is the Founder and Chief Strategy Officer of mBlox Inc., the
world’s largest mobile transaction network. He cofounded the business

in 2000, was CEO until 2003 and Executive Chairman until 2009. Last
year mBlox processed 3.5 billion applicationfo-person SMS messages
and premium payments worth $500m on behalf of enterprises worldwide,
and is a market leader in the United States, Europe and APAC.

He is the Global Chair of the Mobile Entertainment Forum, the industry
body representing the value chain supplying this $35 billion global
market. He has served as Chair since 2008.

He also serves as a Nonexecutive Director of several companies and
initiatives, and in 2009-10 chaired Bloomberg NEF's Consortium

on Digital Energy. From 2005-2008 he was a Board Director of
PhonepayPlus, the agency of UK regulator Ofcom. Andrew is a Fellow
of the IET and a graduate of the University of Cambridge.

Michael Comish, CEO, blinkbox

Montrealborn Michael Comish is cofounder and CEO of blinkbox.
com, the UK's most popular video-on-demand website. The company
was founded in 2006 and launched in early 2008. It has since built an
audience of over 2 million unique users per month who watch a library
of 8,000 movies and TV shows on PCs, macs, games consoles, fablet
computers and internet connected TV sefs.

Previously, he was Managing Director of 4 Services at Channel 4, and
prior to this Michael played a central role in building the pioneering
onlinevideo company AtomFilms, which he cofounded in 1998.

A graduate of both The University of Western Ontario and the INSEAD
MBA programme in France, he spent the years 1988 to 1995 af Braxion
Associates, before becoming a partner at Mercer Management Consulting
between 1995 and 1998.
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Fionnuala Duggan, Director of Random House Group Digital
Fionnuala has over eighteen years of senior management experience

in digital media. She was Vice President, New Media, EMI Recorded
Music Europe and International, where she oversaw group strategy and
commercial operations for new media activities outside the US. As Director
Multimedia Services at EMI, she set up Abbey Road Interactive, the first
European DVD-Video facility.

She was Chairman of the Digital Content Forum, a secretariat that
provides a two-way conduit between government and the digital media

industries, on matters of policy-making and was a pariner at Impresario
Media LLP.

Previously, as New Media Development Director at Macmillan Publishers
ltd, Fionnuala set up Macmillan Interactive Publishing.  Fionnuala’s media
career began at Maxwell Multi Media, a CDROM publisher. Fionnuala
holds an MBA from INSEAD, Fontainebleau (1991) and a BA Mod in
Experimental Physics from Trinity College Dublin (1987).

Benedict Evans, Enders Analysis

Benedict Evans covers mobile content, digital media and electronic
publishing for Enders Analysis, a research and consultancy boutique.

He has worked in sfrategy and business development for NBC Universal,
Channel 4 and Orange, and previously worked as a sellside Equity
Research Analyst covering European telecoms companies for several
investment banks.

Tanya Field, O2 Strategy Director

Tanya Field joined Telefonica O2 UK in September 2006 as Head of
Content for the UK operation. In this role she was tasked with delivering
the portal content strategy, managing both third party relationships and
in-house content development. In September 2007 Tanya Field joined
Telefonica S.A. as Director — Mobile Data Group with an operational
remit to deliver solutions for user interface, mobile advertising and internet
products and services across both Telefonica Europe and Telefonica.

She is currently delivering leading edge mobile internet solutions for the
porifolio of Telefonica companies and delivered the first Telco based
Global Mobile Advertising Solution in 2009. As Director of the Mobile
Data Group she is ultimately responsible for determining the three year
development and delivery plan for global solutions across the above
mentioned three work streams.
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Brian de Fiore, De Fiore and Company

Brian de Fiore is the founder of De Fiore and Company, a New York
literary agency started in 1999 that now comprises eight agents and
hundreds of authors. Notable agency authors include John Grogan
[Marley and Me), Jen Lancaster (If You Were Here|, Benjamin Hale (The
Evolution of Bruno Litlemore), Frank Warren (PostSecret), Lauren Conrad
[L.A. Candy), Rick Yancey (The Monstrumologist] and Dr. Neal Barard
[The 21-Day Kicksfart). He is a member of the Board of Directors of the
Association of Author's Representatives and an adjunct lecturer at New
York University Center for Publishing. Before starting the agency, de Fiore
held several executive positions at major publishing houses, including
Publisher and Editorin-Chief of Villard Books at Random House, and Editor
in Chief of Hyperion.

Mark Harvie Watt, Chief Technical Officer, Supadii Ltd.

Mark Harvie Watt is architect of Supadi, the company’s on-line website
creation and content management system for non-echnical users.
Formerly he was responsible for helping to formulate the online strategy
for BSkyB and set up the production team for Sky Interactive. Mark is
responsible for originating and tumning into reality many of the company’s
innovative ideas.

Emma House, Trade & International Director, The Publishers
Association

Emma House joined the PA affer seven years' experience as Head

of International Development at The London Book Fair and six years’
experience in infernational businessto-business magazine publishing.
Emma heads up the international anti-piracy campaigns on behalf of PA
members, as well as monitors and lobbies for secure market conditions in
key export territories. Emma works closely with bodies such as UK Trade
& Investment and the British Council to find export opportunities for UK
publishers and promote the UK publishing industry in overseas markets.

Kate Mosse, Author

Kate Mosse has written two noniction books and five novels to date,
including the No 1 multi-million international bestsellers Labyrinth and
Sepulchre, both of which are published in 38 languages. Labyrinth won
"Richard & Judy’s Best Read” at the 20006 British Book Awards and was
chosen as one of Waterstone's Top 25 novels of the past 25 years. Her
next project, Citadel, will be published in the UK in September 2011.
Set before and during the Second World War in the South of France and
Spain, it is the third novel in the Languedoc Trilogy, following Labyrinth
and Sepulchre.

1o

She is a guest presenter for BBC Radio 4's “Open Book”, “Saturday
Review" and “A Good Read” and writes for various publications including
the Guardian, Times, Sunday Times, Observer, Independent, New
Statesman, Financial Times and Bookseller.
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Stephen Page, Publisher and CEO, Faber and Faber

Stephen Page has been CEO and Publisher for Faber & Faber since
2001. After reading hisfory af Bristol University, he began his career in
the book trade as a Bookseller at London's Sherratt & Hughes bookshop.
His first publishing role was as a Marketing Executive at longman, and he
subsequently worked for Transworld and Fourth Estate, before becoming
Group Sales and Marketing Director for HarperCollins UK. Stephen is

a past President of the Publishers Association.

Hannah Perrett, Director Digital Partnership Sales at Cambridge
University Press

Hannah has over fen years’ experience in selling and marketing online
products and e-books. Her current role is Director Digital Partnership
Sales af Cambridge University Press with responsibility for the promotion
and sale of online products and eBooks via all global channels. Prior to
this, she worked at ProQuest, first as Markefing Manager for Chadwyck
Healey products and subsequently as International Business Development
Manager for Serials Solutions and the institutional repository solution,
Digital Commons. A language graduate, Hannah has worked within a
variety of both product and service led industries, from education and
learning, fo hitech engineering.

Sol Rosenberg, VP, Business Development & Content Acquisition,
Copia Interactive LLC

Mr. Rosenberg is Vice President of Business Development and Content
Acquisition for Copia Interactive — the first social e-reading platform.

At the forefront of e-books and digital content for more than a decade, Sol
Rosenberg is a leading expert in the world of ebooks, digital publishing &
marketing strategies.

He was a cofounder of the ebook pioneer Versaware and has

helped major publishers with their digital initiatives — companies like
McGraw-Hill, Cengage, Taylor & Francis, Simon & Schuster, Jones &
Bartleft, Encyclopedia Britannica and many others. This blending of
communications and highfechnology began when Sol created the first
nationally-syndicated computerfocused radio show. He also infroduced
the first consumer computer with a builtin CD-ROM, was a pioneer in
multimedia and emerging digital technologies and then active in the
sphere of digital content for global publishers.

Evan Schnittman, Managing Director Group Sales and Marketing,
Print and Digital, Bloomsbury Publishing Plc.

Evan Schnittman splits his time equally between Bloomsbury’s London
and New York offices and is in charge of all sales, marketing, publicity,
rights and technology across Bloomsbury's group companies. Evan spent
eight years at Oxford University Press as Vice President of Corporate &
Business Development. He was responsible for digital partnerships and
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licensing across OUP's various confent divisions. He has over 25 years of
publishing-related business experience, having held positions as Executive
Vice President at The Princeton Review, Senior Editor at Little, Brown,

and editorial and sales positions at FA Davis. Evan started his publishing
career at Barnes & Noble's main store on 5th Avenue in Manhattan. Evan
is widely known in the indusiry as a thought leader — and is widely sought
out fo speak and write on the key issues facing confent companies in @
digital world. His blog, BlackPlasticGlasses, has become required reading
for anyone wishing to understand book publishing in the digital age.

David Shelley, Little, Brown

David Shelley began his career in 1997 at independent publisher Allison
& Busby, where he became Publishing Director in 2000. He joined Little,
Brown in 2005 as Editorial Director, working on the company’s crime

list and its fledgling audio and ebook imprints. After several roles within
the company, he was recently promoted fo Little, Brown Group Publisher,
overseeing ifs diverse range of imprints — Afom, Abacus, Orbit, Hachette
Digital, Virago, litile, Brown, Piatkus and Sphere. As a publisher, the
authors he works with personally include Mitch Albom, Mark Billingham,
Patricia Cornwell, Dennis Llehane and Val McDermid.

Michael Tamblyn, EVP Content, Sales & Merchandising, kobo

At kobo Michael is responsible for sales, publisher and industry relations,
content acquisition, and the merchandising experience across all of kobo's
web and mobile services. He cofounded Canada’s first online bookstore
Bookshelf.ca, which was purchased by Indigo Books & Music in 1998,
where he served as Vice President of online operations. Most recently,
Michael was the founding CEO of the supply chain agency BookNet
Canada, where he launched the national sales reporting service BNC
SalesData and authored the publishing technology calHo-arms, “Six
Projects That Could Change Publishing for the Better.” Michael has a
Masters in Business Administration from University of Western Ontario.

Jane Tappuni, Business Development Director, Publishing
Technology plc

Jane Tappuni joined Publishing Technology in August 2009, bringing

16 years of publishing indusiry experience fo her role as Business
Development Director. She is responsible for generating sales, primarily

in Europe, managing client relationships with existing clients and working
between sales and marketing depariments fo ensure synergy. Her valuable
industry insight, key contacts and general market knowledge consistently
help the company fo susfain its position as a market leader for publishing
software products and services.
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Freya Thomas Monk, Director of Content and Digital
Management, Pearson International

Freya and her team aim to make the rich array of Pearson content
shareable within Pearson and available fo learners and educators on print
and digital platforms and devices. Freya has been with Pearson since
2004, and has an MBA from INSEAD and an MA from Keble College,
Oxford.

Henry Volans, Head of Faber Digital

Henry Volans is Head of Faber Digital, the new division at Faber
responsible for developing digital products and services. Faber Digital's
launch releases include Malcolm Tucker: The Missing Phone and Solar
System for iPad. After joining Faber from Canongate in Edinburgh he
worked as Non-Fiction Editor and Audio Publisher, and established Faber's
debut e-book programme.

Gordon Willoughby, European Director, Kindle Europe

Gordon Willoughby is European Director of Kindle at Amazon. Prior fo this
current role he was Director for Books at Amazon.co.uk Lid. Before joining
Amazon he was Vice President of Operations and Cusfomer Support

for Europe at eBay, Global Circulation and Marketing Director at the
Financial Times and a UK Divisional Director at Diageo. Gordon started
his career at the Boston Consulting Group. He has a PPE degree from
Balliol College, Oxford and an MBA from Insead.

Daniel Winner

Daniel Winner is an expert in building crossplatform media businesses
for Corporates and Venture Backed Entrepreneurs, with a 15 year frack
record of innovation in the TV, Infernet and Mobile markets. He brings

to the table strong leadership skills, infernational experience, a deep
understanding of digital markets and an instinct for new opportunities and
the commercial acumen to turn them info successful services. Between
2008 and 2010 Daniel headed Vodafone Group's Multimedia division,
with responsibility for businesses in digital music, games, TV and video-on-
demand worldwide. Under his leadership Vodafone built a position as the
number 1 paidfor music subscription service in Europe, developed a cross-
platform video-on-demand service leveraging customer appetite for social
TV, and restructured the company’s legacy content operations.
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05 The London Book Fair
Digital Zone
Exhibitor Profiles

The Digital Zone is a key feature of the London Book Fair, taking place at Earls Court,
11th-13th April 2011. Over 50 exhibitors fill the Zone, representing all aspects of the
digital supply chain, these exhibitors are listed below.

The exhibition forms one of the three important strands of the overall LBF Digital offering. The other
two are today’s Digital Conference, and the excellent Digital Seminar Stream in the Cromwell Room
EC1, covering fopics ranging from EPUB3 to ebook pricing and digital rights.

Don't miss the presentations in the Digital Zone Theafre every twenty minutes, showcasing an
impressive range of digital solutions companies and what they can do for your organisation. Register
now, if you haven't already done so, to attend The London Book Fair at www.londonbookfair.co.uk

C/Princesa 29, 4th floor, 24Symbols Stand W655
28008, Madrid, Spain 24symbols is a solution to read and share digital books, that works in any
% +34 639019 398 reading device with internef connection and that gives any user access to an
& www.24symbols.com infernational catalogue of a huge variety of publishing companies.

140 Broadway, Suite 3020, AcademicPub/SharedBook Stand X630
New York, New York, 10005, SharedBook's technology platform assembles, composes, prices and

USA delivers custom books for educators, consumers, online publishers and

Q + 1646 442 8845 enferprises. AcademicPub, built specifically for educators, allows for

& www.AcademicPub.com immediate creation of custom course materials and features reakHime

copyright clearance, and the ability to include materials from anywhere —
web articles, lectures, or confent from the AcademicPub library. Digital or
print distribution allows lower prices for students, upfothe-minute materials,
and a fast, easy way for educators o provide an engaging educational
experience. Headquartered in New York since 2004, SharedBook is
privately held and can be found af www.sharedbook.com.

Communication House, AEL Data Stand V760
26 York Street, London, AEL Data provides ePublishing, digitisation and elearning services to

WIU 6PZ, UK publishers, libraries, government departments and universities. VWe creafe
B +44(0)20 7873 2354 flexible, costeffective solutions to enable our business pariners to deliver
& www.aeldota.com their confent to their optimum target audiences.

198 Van Buren Street, Suite 200, Apex CoVantage Stand X725

Herndon, VA 20170, USA Apex is the confent outsourcing pariner who undersiands that real innovation,

a +1703 709 3000 the kind that can transform a publishers business, starts with a conversation.

& www.apexcovaniage.com - Apey helps publishers turn those conversations info meaningful and cost
effective actions. By developing content that is more usable and more
dynamic, Apex helps content owners increase market share.

The 4th London Book Fair Digital Conference 10th April 2011, Olympia Conference Centre, London



3110 Fairview Park Drive,
Suite 900, Falls Church, VA,
22042, USA

8 + 17033520001

& www.aptaracorp.com

Cap Omega, Rond Point B.
Franklin, Montpellier, 34 960,
France

B +33467995159

& www.aquafadas.com

119 South B Street, Suite A,
San Mateo, California,
9440, USA

B +1 650340 9601

& www.attributor.com

Q3 -95 Gloucester Place,
london W1U ¢JQ, UK
@ +44(0)20 7487 8314

& www.atwoodtate.co.uk

A-1402 Woolim Blue@ Business
Centre, 24021 Yeomchang-
Dong, GangseoGu, Seoul
157-779, South Korea

@ 82220931744

& www.bizkiz.com

7905 N Route 130,
Pennsauken, NJ 08110, USA
@ +18665343617

& www.bookbaby.com

The 4th London Book Fair Digital Conference

Aptara Stand W605
Aptara helps the world’s largest publishing companies create, develop and
manage their confent more efficiently and affordably. Offering full life-cycle
content management services, fastpublishing, and digitaHirst technologies,
Aptara prepares confent for simultaneous delivery to print, online and
mobile devices — unlocking new revenue opportunities for publishers in
today’s digital, mobile-centric marketplace.

Aquafadas Stand Y725
Aquafadas — app creation, digital publishing, and distribution made easy
Aquafadas is a leading developer of digital publishing tools for corporate
publishers, magazines, newspapers, and book publishers. Our customers
utilise easy-to-use plug-ins for Adobe InDesign and QuarkXPress to create
design and confent with no coding required, or they enhance PDFs with
multi-media content. Custom apps for iPad, iPhone, and Android-based
devices can be published simultaneously and Aquafadas’ online services
make it easy to manage and distribute digital publications, including
subscription and purchase management.

Attributor Corporation Stand X620
Attributor is reshaping the business of publishing in the digital age.
Attributor technology enables publishers to protect, optimize and monetize
online assets. Seven of the top fen book publishers rely on Attributor to
protect their content from the threat of digital piracy.

Atwood Tate Ltd Stand X800
Atwood Tate specialises in search and selection for the publishing industry
across print and digital. All consultants have publishing experience and a
proven frack record of successfully placing candidates into publishing jobs
at all levels. We offer a fast, effective, competitive recruitment solution to
clients, using the very latest technology.

BizKiz Stand Y780
BizKiz is an E-learning expert for K-12 education. We provide up to

date optimal solutions for educational publishers and schools. BizKiz
E-learning Maker, the platform to develop, operate and maintain high
quality eleaming content. BizKiz LMS, the perfect solution for your
elearning service. And various e-learning content for English education.

BookBaby Stand Y700

BookBaby is THE destfination for authors seeking a simple yet
comprehensive solution for eBook creation and sales. Authors receive
100% of net sales revenue from BookBaby's growing refail network,
including Amazon, Apple, B&N, Sony and Google. Infroductory offer -
Just $99 per eBook including FREE basic file conversion to ePub.
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8621 Robert Fulton Dr,
Columbia, Maryland, 21046,
USA

@ +1 541085 00500

& www.cadmus.com

600 West Germantown Pile,
Suite 400, Plymouth Meeting,
PA 19462, USA

8 +1 610940 1705

& www.codemantra.com

387 Park Avenue South,
12th Floor, New York, NY
10016, USA

B +1 2123408100

% www.constellationdigital.com

5

Unit 172, SDF VI, SEEPZ,

Andheri (E), Mumbai — 400096,

India
@ +9112261021103

& www.dafamatics.com

46 Razak Garden Road,
Arumbakkam, Chennai
Tamilnadu, 600 106, India
@ + 91 44428 89000

& www.diacriTech.com

11B Konitsis Str., Marousi,
Athens, 15125, Greece
@ +302 108 029 409

& www.digibooks4all.com

The 4th London Book Fair Digital Conference

Cenveo Publisher Services Stand V700

Formerly Cadmus Communications and Glyph Infernational, incorporating
KGL India. Cenveo Publisher Services provides endfo-end, integrated
graphic communications services to professional publishers, notfor-profit
organisations, learned societies and corporations. We are the world's
largest provider of confent management and production services to the
STM market.

codeMantra Stand W720
codeMantra (cM] manages digital publishing with people, process and
technology combining conversion services with collectionPoint™, a hosfed
DAM and digital distribution platform. cM offers Marklogic XML Server

as an integral component of collectionPoint™ and Metalogic, a complete
metadata management solution for publishers to efficiently create, manage
and distribute metadata.

Stand W715
Constellation is the only complete digital service for independent
publishers. Constellation focuses on all things digital, offering clients a
complete end-o-end service, from eBook production and distribution, to
printon-demand and online marketing tools, fo insight on the everevolving
digital indusry. For more information, visit: www.constellationdigital.com.

Constellation

Datamatics Global Services Ltd Stand X645
With production centers in India, Germany and USA, we provide endfo-end
publishing solutions to major STM, educational, trade publishers, magazine
and online information providers. Our custom fools, proven workflows,
scalability and statistical methods help offer premium services (copyediting,
proofing, composition/design, abstraction/indexing, conversion and
content fransformation, SEO and ebooks/applications] and solutions
[cataloging, automated publishing/conversion and software solutions).

diacriTech Stand W625
diacriTech is a leading provider of book, journal and multimedia
publishing services specializing in the science, technical and medical
[STM\ fields. The company’s primary obijective is to use fechnology fo
provide low cost services, with quick furnarounds, while meeting highest
quality standards.

Digibooks4all Stand X720
Digibooks4all is a cross-platform white-label solution for any company
wishing fo extend their business in ebooks industry.

It includes a state-ofthe-art e-commerce solution for Adobe-DRM'ed
e-books, bundled with applications for mobile devices (iPad/Android)
browsing your e-bookstore, enabling on-line purchases, instant
downloading and unique reading experience. You just add your logo.
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Surrey Technology Centre,
40 Occam Road, Guildford,
Surrey, GU2 7YG, UK

Q +44(0)1483 685 250

:"if,} Www.easypress.com

The Rubicon Centre, CIT
Campus, Rossa Ave,
Bishopstown, Cork, Ireland
@ +353214868 150

& www.epubdirect.com

Space One, 1 Beadon Road,
London, W6 OEA, UK
@ +44(0)20 8237 4515

=) www firstsource.com

Floor 3rd, Hanvon Tower,
Zhongguansun Software Park,
Beijing, 100193, China

@ + 86108 278 6608

Unit 25, SDF II, Phase II, MEPZ,

Tambaram, Chennai, Tamil
Nadu, 600 045, India
@ 9144226 23522

& www.HTClnc.com

2nd Floor Sumer Plaza,
Marol Maroshi Road,
Andheri East, Mumbai,
400059, India

B +91 22667 74847

The 4th London Book Fair Digital Conference

Easypress Technologies Stands W650,W700
EasyEPUB, is a “software as a service” offering from Easypress
Technologies, it allows our clients, from their deskiop, fo be able fo
dynamically create eBooks to the EPUB or AZW standard from standard
Adobe InDesign, QuarkXPress files and Microsoft Word.

ePub Direct (Direct Ebook) Stand V650
ePub Direct is an online digital management service that handles all
aspects of eBook management including distribution, administration and
billing for one low monthly fee. With direct access to 65 eBook retailers
worldwide including Amazon, Apple, Sony, Watersiones, VWH Smith and
Directebooks.com, publishers have maximum market exposure for their fifles.

Firstsource Solutions UK Stand Y755
Firstsource is a global outsourcing company working with leading
Publishing companies servicing newspapers, magazines, catalogues

and books. Our Publishing Centre of Excellence manages full lifecycle

for production of books, journals, magazines through to subscripfion
management and BPO services. Our expertise spans across digifal
publishing, inferactive leaming, multimedia and creative design.

Hanwang Stand X608
Hanwang (Hanvon) Technology Co. Lid., founded in 1998, is a

Chinese company leading the fields of research, development, and the
manufacturing of various intelligent pattern recognition technologies and
products. We are headquartered in Beijing, China, and have roughly
1600 employees working in our 23,000-square meter facility.

HTC Global Services Stand Y705
HTC Global Services is a leading publishing services company

engaged in eBooks conversion, MARC cataloging, press clipping
services, digitization of historic content — newspapers, monographs

and manuscripts, abstracting and indexing services. Over 20 years of
publishing technology experience, in-depth knowledge of diverse content
and a flexible approach makes HTC a trusted partner to many publishing
houses, national libraries and government agencies in their digital inifiatives.

Hurix Systems Pvt Ltd. Stand X600
Hurix Systems is a leading multimedia, digital production services and
solutions provider, delivering solutions fo major educational publishers
across the globe. We provide content creation services (animation,
simulation, game-based leaming, inferactivities, assessment] and digital
production services (content preparation, CD-ROM based/offline products,
content packaging & integration), capabilities in eBooks, iBooks and other
devices like Kindle, Sony and Nook eReader; iPad & iPhone applications.
We welcome youl

10th April 2011, Olympia Conference Centre, London



collectionPoint 3.0
DAM IT; this Platform Distributes!

B Workflow that takes you from file conversion to finished product distribution
W All new cP Metalogic module . . . managing metadata just got a whole lot easier
M Structured and intuitive new interface

For more information call 01865 596723
email us at cpinfo@codemantra.com I.a

DIGITAL PUBLISHING MADE MANAGEABLE




Unit 8, M3 Tradepark,
Manor Way, Eastleigh,
Hampshire, SO50 QYA, UK
g +44(0)23 8065 0000

& www.imagewrite.co.uk

Daou Diigfal Square 2F, 23-7
Jukjeon-dong, Suji-gu,
Yongin-Si Gyeonggido,
448-547, South Korea

@ +82 708 707 2332

& www.incubefech.co.kr

One Ingram Blvd, LaVergne,
Tennessee, 37086, USA
g +1615793 5000

& www.ingramcontent.com

100 Feet Road (ECR),
Pakkamudiyanpet, Pondicherry,
605 008, India

8 +91 41342 12229

& www.integra.co.in

Impelsys Inc, 55 Broad Street,
16th Floor, New York, NY,
10004, USA

8 +12122394138

& www.impelsys.com
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Imagewrite Limited Stand Y710
eBooks created for colour illustrated books. Have you found ePub doesn't
support the complex design of your bookse Well we have the solution.
Our 'eBookShop’ and ‘eBookStore” apps in iTunes are packed with colour
illustrated eBooks, they refain the full design of the printed books but add
all the digital features readers love to experience - audio, video, web,
email efc. We can create eBooks of your titles for sale in our apps or
create bespoke apps branded to your own requirements. Preview versions
of eBooks can be live in store to allow prospective purchasers a glimpse of
what they will get on the iPad and we also create online previews that can
be emailed to your client list for desktop viewing prior to purchase. The
eBook has truly come of age!

InCube Technologies Inc Stand Y650
With many years of experience and partnership in the publishing

industry, publishers of all size recognize that InCube Technologies, Inc.
(InCube) makes the most progressive and innovative solutions available

in the market, providing customers with the best tools for their business

challenges. Business areas (eBook): ePub conversion solution, eBook
editor, eBook DRM, eBook viewer, CMS, SCM, eBook contents service.

Ingram Content Group Stand X715
Ingram is a leading supplier of digital content management, hosting, and
distribution solufions for publishers worldwide. Our comprehensive suite
includes aggregated online and downloadable e-book delivery platforms
[Myilibrary® and VitalSource®), digital asset management and distribution
services [CoreSource®), as well as retail ebook and e-audio delivery
solutions.

Integra Software Services Pvt. Ltd Stand W800

Integra is a full service outsourcing vendor providing content
management/fransformation services across editorial, production, digital
asset management, new media and many more that deliver considerable
value in ferms of consistent quality, reduced cost and time to market for
global content publishers. Infegra has continuously expanded its portfolio
of offerings and today is well equipped to deliver a whole gamut of
value-added services across lines of business such as books, journals,
magazines, major research works (MRW) and segments such as school,
higher education, STM, academic, university press, frade, and legal.

iPublishCentral Stand W815
iPublishCentral is a one stop ePublishing cloud infrastructure solution that
provides an easy-fo-use, and costeffective solution for warehousing,

selling and marketing digital content. Allowing publishers to experiment
with various pricing models, deliver content in mu|tip\e formats for various
devices, and generate new revenue sfreams at minimal risk.
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Iriver Housem 902-5
Bangbae-Dong Seocho-Cu
Seoul, Korea

B +8223019 3669

11 Boulevard de Sebastopol,
CS 70004, Paris, Cedex 01,
75036, France

@ 33144765434

& www.jouve fr

135 Lliberly Street. Suite 100,

Toronto, ON, MoK 1A, Canada

8 +14169778737

& www.kobo.com

Buisweg 36, Hilversum,
Noord-Holland, 1222 GC,
Netherlands

@ +31356212107

& www.link-busters.com

1 Kingdom Street,
Paddington Central, London,
W2 6DB, UK

Q +44 (0)20 3402 3500

& www.marklogic.com

10 -14 Old Court Place,
Llondon, W8 4PL, UK
@ +44 (0120 7361 7860

& www.midaspr.co.uk
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iriver Stand Y740

Established in 1999, iriver is renowned for its award-winning product
innovation and frack record of market leadership. The company’s

ever expanding digital product lines include: confent devices [e-book,
edictionary), multimedia devices (MP3. MP4, portable multi media
players, mobile TV), network devices (home media centre, wifi network,
navigation products). iriver products combine expertise in fechnology
and design fo create a range which offers outstanding performance and
ease-ofuse. This approach can be clearly seen in iriver's range of e-book
readers culminating in the new EB-O7 — the world’s highest resolution 6"
e-book reader.

Jouve Stand W600
Jouve is a leading provider of services for the entire print and digital
editorial value chain for narrafive content and inferactive multimedia
products including a unique POD prinfing nefwork. Jouve has become the
market leader in ebook production for trade and learning publishers and
refailers in the US and Europe.

kobo Stand Y655
kobo is a global ebock refailer backed by leaders in technology and
retail. We believe consumers should be able to read any book, anytime,
anywhere and on the device of their choice.

Link-Busters Stand W645

Link-Busters is a revolutionary anti-piracy solufion for the publishing

and music industry. Our service defects and removes illegal e-books,
magazines, audio (books) on file-hosters, minimizing illegal distribution
and downloading of your intellectual property. Benefits include 24,/7
protection against illegal availability on ALL file-hosters; overlapping
scans ensure fast and thorough detection; Immediate response to any
infringement — no user action required; 98.5% success rate on file-hosters;
comprehensive, reaHime reporfing; professional support.

MarkLogic UK Ltd Stand W640
Marklogic's flagship product is a purpose-built database for unstructured
information. Customers in media and publishing use Marklogic to develop
and deploy information applications at a fraction of the time and cost
compared fo conventional technologies such as relational databases and
search engines.

Midas Public Relations Stand Y770
Midas Public Relations, is a leading award winning PR agency with a strong
track record of producing effective campaigns for consumer, arts, publishing
and corporate clients in the UK and overseas. Digital public relations services
are offered as standalone services, and as an integral part of all our
campaigns, through our social and new media division, Midas GOLD.
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The Macmillan Building,

4 Crinan Street, london,

NT OXW, UK

Q +44 (0)20 7843 4882

& www.macmillanpublishing
solutions.com

358, Potential House, 3rd Floor,
Ist Main, JP Nagar 111 Phase
PO Box 163/8, Bangalore,
580 078, India

@ +91 80434 62121

& www.ninestars.in

8555 Sweet Valley Drive,
Cleveland, Ohio, 44125,
USA

B +121657306886

& www.overdrive.com

-y

Heinrich-von-Stephan-Str. 5¢,
Freiburg, D-79100, Germany
@ +49 761 5901 8202

& Www. penreoder. com
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Pindar Plc, Pindar House,
Thomburgh Road, Eastfield,
Scarborough, YO11 3UY, UK
Q +44 (0)800 169 2678

& www.pindar.com
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MPS Limited Stand X625
In today’s digital world, content is becoming ever more sophisticated and
increasingly inseparable from technology. MPS Limited, a Holtzbrinck
group company with over 35 years of relevant experience serving major
publishers worldwide, is helping the world navigate this new market by
creating high-quality solutions designed to transform and enrich content for
print, online, and mobile media.

Ninestars Information Technologies Ltd. Stand W635
Founded in 1999, Ninestars provides IP-driven digital content solutions to
clients worldwide. We have worked with some of the best firms in media
and publishing, media moniforing, and confent distribution. VWhat this
experience has given us is a deeper undersfanding of strategic, editorial
and operational challenges and opportunities that often define digital
confent inifiatives. The experience has helped us further automate and
finetune our processes and platforms. Today, our journey has come a long
way from content digitization to ePub conversion, and smart apps that
offer a unique user experience.

OverDrive Stand V630
OverDrive is a leading multichannel digital distributor of e-books and
audiobooks. The world's leading publishers work with OverDrive to reach
thousands of libraries, schools, and retailers worldwide. EContent 100

nomed OverDrive as a company that matters most in the digital content
industry. Founded in 1986, OverDrive is based in Cleveland, OH USA.

Paragon Software Group Stand Y750
Paragon Software Group offers applications for diverse classes of mobile
phones, smartphones, tablets (Android, bada, BlackBerry, iPhone, iPad,
Java, Windows Phone, Symbian] and PCs, including 300+ multilingual
dictionaries, phrasebooks and encyclopedias. Paragon partners with
leading publishers and delivers ifs solutions to consumers through a
network of operators, distributors and OEMs.

Pindar Stand X665
We offer a full range of editorial, typesetting, data capture and project
management services from manuscript to a range of outputs including print-
ready PDF, XML and ePub. Acting as an oufsourced production department
for many international publishers, our expertise ranges from academic texts
and journals, novels, to 4-colour medical dictionaries.
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Route de Moncor 14,
Villars-Sur-Glane, Fribourg 1752,
Switzerland

g +41264012950

& www.publiwide.com
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& www.gbend.com

46 Atherton Street, Boston,
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& www.readandnote.com
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& www.reallysi.com
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1621 Euclid Avenue,
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Ohio, 44114, USA
g +1216543 8549

& www.sideways.com

-
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Publiwide Stand X650
Committed 1o transform books into a lively multimedia learning experience.
Solutions for authors and publishers to make enhanced e-books for the
web and tablets. We provide software applications [for web, deskfop and
tablets reading) and enhanced multimedia eTexts publication for the most
inferactive reading and learning experience.

Qbend LLC. Stand W725
Qbend located in Dubuque, lowa, USA is focused on delivering

digital content (e-books) across multiple formats to ereaders currently in

the market. The company is in the business of helping publishers and
distributors to publish and distribute e-books in the most cost effective
manner from their own custom branded websfore.

READ AND NOTE Stand Y640
READ AND NOTE™'s nexi-generation ewreading platform revolutionizes the
way digital confent is presented, distributed, and developed. Our cloud-
based system enhances reading and leaming, promotes collaboration,
and keeps confent secure. Built with device neutral fechnology and
fully-integrated with social media, READ AND NOTE™ is the next leap
forward in digital reading.

RSuite Cloud Stand V750
RSuite Cloud is a hosted content management and publishing system for
book publishers fo create, manage, and distribute content. RSuite Cloud
provides editorial tools, workflow, language franslation, and automated
outpuf to PDF, HTML, and e-book. The system provides language franslation
to publish in 70 languages (European, Asian, and bidirectional).

Semantico Stand W620

Semantico delivers successful online publishing solutions to some of the
world's leading publishers. We offer a flexible, fully bespoke service that
will help you maximise your profitability online. Semantico’s products and
services support clients throughout the digital publishing lifecycle. Our
consultancy can help you plan a strategy or establish requirements, or
explore and test the usability of a solution. Our SIPP publishing platform
and SAMS access management products are proven platforms for delivering
revenue-generating content fo users in elegant environments. A dedicated
hosting and support team take care of you long dfter the project deadline.

Sideways Stand X705
Sideways is writing the next chapter in the digital revolution. Sideways
helps publishers and authors transform traditional publications info
immersive, multi-media experiences. Our M3 platform produces
customized apps across platforms, including Apple and Android.
Sideways consults on pricing, positioning, U, workflow, app store
procedures and other digital publishing techniques.
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Via Villa Costantina 61,
60025 Loreto, Ancona, lialy
B +39 024 795 7996

& www.simplicissimus.it
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VA 23294, USA

Q +1 804 262 4219

& www.spiglobal.com
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g +44(0)1793 441 444

& www.stilo.com

&

Octagon House,
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Fulham, London, SW6 3JW, UK
Q +44 (0)20 7471 8330

& www.supadu.com
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& www.firstygroup.com

22 West 215t Street, 8th Floor,
New York, 10010, USA
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& www.toura.com
=%
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Simplicissimus Book Farm SRL Stand:W765
Simplicissimus Book Farm is the Italian leading company in the e-book
market. Simplicissimus services range from conversion and distribution
services, to etbooks and ereaders retail. Simplicissimus also develops and
delivers enhanced books, digital magazines and newspapers for all the
major mobile platforms (iPhone/iPad, Android, efc...)

SPi Global Stand W755
SPi seamlessly blends thirty years of in-depth domain knowledge with
global resources and the latest technologies to offer a complete suite

of confent processing, knowledge processing, and customer support
solutions. We help our clients achieve faster fimeto-market, lower
operating costs, and help develop new revenue opportunities.

Stilo Stand W705
Stilo Infernational is a leading provider of automated XML content
conversion solutions and digital publishing services. Automate print to
ebook production with Migrate, an online XML and EPUB conversion
service, and create new digital products for mobile platforms, including
enhanced e-books, iPad and smariphone applications.

Supadii Stand X640
Supadi is a fully supported, online website creation and content
management fool for creative, markefing and non-technical people.

Simon & Schuster, Egmont and HarperCollins use Supadi to create, edit
and publish hundreds of feature-rich automatically hosted websites, micro-
sites and campaign landing pages quickly, easily and at low cost.

The Firsty Group Stand Y720
The Firsty Group provides a comprehensive set of digital services to
publishers and authors, including: book app development for fouch-screen
Apple and Android devices; e-book and enhanced e-book conversion
[ePub files or Kindle .azw format); e-book sales through e-bookstores

and WordPress blogs; website development with easy-to-use CMS and
eCommerce solutions.

Toura Stand X610
Toura is the emerging leader for the efficient and costeffective creation
and distribution of smartphone and tabletbased mobile applications, for
content creators and publishers and their custfomers around the world.
Toura mobile applications entertain and expose consumers fo a broad
range of content experiences, including travel and fourist attractions, news
and information, entertainment, and more.
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& www.virtusales.com
O info@virtusales.com

2711 W. Ash. St, Boone,
Columbia, Missouri,
65203, USA
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Virtusales Stand Y810
Virtusales is one of the fastest growing major software companies
providing leading-edge publishing solutions and consultancy to some of
the world's leading publishers including Random House, Pearson PLC and
Hachette UK as well as a number of significant independents

Xplana Stand V720
Xplana provides clients with a robust suite of fools for creating ebooks

and media books, and delivers these products in both online and offline
formats via a studentlearning environment. For publishers, we provide
commerce solutions to sell both physical and digital content to customers.

YUDU Media Stand X700

YUDU Media is the UK market leader in digital publishing for the web,
tablet and e-reader devices. We offer advanced professional web and
iPad publishing with YUDU Pro and free publishing at YUDU.com, the
elibrary and content marketplace that allows publishers to promote, share
and sell their publications.

Zinio Stand X635
Zinio is the world's newsstand and bookstore. With its many digital
products and services, Zinio creates better ways for people to discover
published content, get more of it and do more with it. Now, readers can
purchase content once to be read on any screen. Zinio provides the ability
to shop for, search inside, read, share and save digital content in 29 local
newssfands in any couniry in the world.
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ATING PUBLICATIONS.

It's time for less waste AND more productivity.
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It's time for fewer compromises AND better partnerships.

What if you could become more profitable as the publishing business
model changes? That takes a Kodak Solution. We provide digital and
offset solutions with bulletproof workflow that deliver more value

for you, your readers and your advertisers. It's time for solutions that
connect to people and to your business goals.

It's time for you AND Kodak

Get connected now at kodak.com/go/connect
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